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ABSTRACT 

 

Islamic Corporate Social Responsibilities (iCSR) can be related to the concept of justice and 

brotherhood which is based on Al-Quran and Sunnah. Islamic Financial Institutions have 

constantly targetedon iCSR activities through the contribution towards the development of 

economics as well as heightened in community confidence. Therefore, the objective of this 

paper is to examine the awareness of community towards the shariah compliant CSR activities 

of Islamic Bank in Malaysia. The four factors that are investigated relative to CSR activities are 

Investment Development, Human Development, Poverty Alleviation and Social Development. 

The findings of this researchcan be contributed as a reference points for Islamic banks 

particularly in Malaysia to elevate the performance in terms of CSR activities towards the 

expansion of economy and sustainability in the market. 

 

Keywords:Awareness, Islamic Bank, Islamic Corporate Social Responsibility 

 

 

1.0 INTRODUCTION 

 
The Islamic Banking industry has shown a vast growth in the economy of Islamic country.  The 

growth of this industry demonstrates that there is an increase of the Muslims’inclination for an  
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Islamic way in substitution of conventional banking.With the prospect of the development of 

Islamic banking industry nowadays, the study on the Islamic Corporate Social responsibilities 

(iCSR)of the Islamic Banks is important because it is racing along with the conventional banksin 

a very competitive environment. Furthermore, the evaluation of this institutions’ performance 

can be appliedto improve its efficiency in terms of its service quality, operations and risk 

management and achieving its competitive advantage to sustain in the industry and increase their 

profitability.  

CSR can be determined by the role of business in the society as a whole. It also can give a 

sustainable value to the society and creates a customer loyalty to the companies. Corporate 

social responsibility outlines that businesses and companies must enforce a standard of behavior 

togive the positive image towards their stakeholdersthat tolerates not just focus on profit 

seekingbutalso has the responsibility towards the society and environment.Furthermore, 

whichever companies that fail toportrayresponsibilities towards the social and environment may 

lead to jeopardizing the society’s trust thus creating a hindrance on theirproducts and services. 

Good relationship with stakeholders especially to the customer by concerning their needs and 

demands can create long term survival and success of the Islamic Financial Institutions. It is 

important for Islamic Bank to know the perception of their stakeholders towards iCSR to 

identify that they are much concern about Islamic values and practices by the Islamic Financial 

Institutions and furthermore to assist Islamic Bank in taking appropriate strategies and 

actions.However, it has been shown that the level of awarenesson CSR among stakeholder is 

still low (Atan & Halim, 2015). Therefore,the aim of this study is to identify the level of 

awareness of Islamic Banking customer towards iCSR activities amongIslamic Banks. Previous 

study also has shown that the corporate image and customer loyalty can be increased and 

sustainedwhen business firms carryout CSR activities benefiting the society and as well as their 

employees 

To fulfill this objective, we used Statistical package for the Social Sciences (SPSS 24). These i-

CSR initiatives are classified into four thematic areas which are Investment Development, 

Human Development, Poverty Alleviation and Social Development as suggested byBabatunde 

& Adeyemi (2015). In a nut shell, this study is hoped to contribute onthe efficiency and 

solvency of Islamic Banksand as a reference point of the governance, stakeholders and industry 

regulators to further enhance the successful of Islamic bankin the Islamic financial sector. 

The objectives of this study can be put further in details into answering the following questions: 

1. What is the level of awareness of the Staff UiTM Campus Rembau regarding the iCSR 

of Islamic Bank 

2. Is there is a significant difference in the level of awareness on ICSR of Islamic Bank 

when grouped according to the lower income and higher income group, staff in UiTM 

Rembau? 

The paper is organized as follows. Section 2 discusses the literature on Islamic corporate social 

responsibilities (iCSR) and iCSR in Islamic Banking. Meanwhile in Section 3 highlight the 

methodology framework and data sources of this study, descriptive analysis. Section 4 presents 

the findings of this study.  Finally, in section 5 concludes and proposes the reference point for i-

CSR initiatives. 
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2.0 LITERATURE REVIEW 
 

2.1 Islamic Corporate Social Responsibilities 

 

Since last decade, Corporate Social Responsibilities in Islamic perspectives has been pottering 

the discussion among the Islamic Researcher. The study of corporate social responsibility in 

Islam has been revealed by some researchers Babatunde & Adeyemi (2015), Dusuki (2008) and 

Said (2009). 

 

iCSR had commonly encourage IFIs to cordial towards the societyand the growth of economic 

development as it promotes benefits to the human society. It also can give a positive and 

productive impact towards the society because it highlights the values within businessesin which 

businesses do not just focus on profitability but also contributes to people’swelfare. According 

to Babatunde & Ademeyi (2015), the entities of IFI are having relationship with Allah, human 

being and environment, thus IFI are required to render their responsibilities to the societies and 

environment to contribute to the economic development. 

It has been discovered that the meaning of Islamic CSR is based on the value of God-

consciousness (Taqwa) by which in all situations, everybody in the organization plays an 

important role as a servants and vicegerents (Dusuki, 2008). According to Said (2009), CSR 

initiatives have been categorized into environment, Community, Human resource, Energy and 

Productwhilst the community initiatives is further classified based on Maqasid Shariah into faith 

and human self. Syed Nohet al.(2016) extended this study by using an expert group decision 

making process known as Analytic Hierarchy Process (AHP) to rank these CSR initiatives in 

terms of their importance to the community. They found that under faith sub area, aiding 

medical research is the highest ranked initiatives and for human self sub area, the most 

important initiatives is building infrastructure for the public. 

Islamic CSR is to be practiced in line with the principles of al Qur’an and al Sunnah and should 

not just merely fulfilling al kifayah (obligatory upon community) and giving a positive image to 

corporate, but also as a method to reduce poverty and achieving the true economic goals in 

Islam. Furthermore, the application of iCSR in terms of Islamic Banking Institutions must be 

believed and comprehend to accomplish the responsibility of Shariah Compliance. In addition, 

iCSR programs should not be a camouflage for the hunt of income as argued by The Economist 

(2005).  

As reported by Yusuf & Bahari (2015), Islamic CSR has a philosophy from al Qur’an and al 

Sunnah as the guidance in the various activities of life, including CSR practices in Islamic 

corporates like Islamic banking. Islamic CSR must be understood as part of Shariah compliance. 

Exceptionally, Adnan, Al-Aali, Ali, Mohamad (2014) researched that some of the elements CSR 

in Islamic ideology may resemble those that have been recognized in traditional schools of 

thought.. Hence, the areas and dimensions of CSR that have been proposed by many traditional 

theoreticians and international bodies may be applied to Islamic business firms because most of 

them are consistent with the spirit and teachings of Islam (Uddin & Karim, 2010; Williams & 

Zinkin, 2010). 
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2.2 Islamic Corporate Social Responsibilities in Islamic Banking 

Currently, there is increasing number of companies or organizations claiming that their practices 

and operations are based on Shariah compliant and shariah rules. In reason to that, CSR is need 

to adhere the Islamic rules and ethics of the companies. The dimension of iCSR in Islamic 

Financial Institutions can be classified into two perspectives, first towards Allah, secondly 

towards others (Rashid etal. 2013). Meanwhile, Fiqh principles andMaqasid Shariah became the 

basis of Islamic Banking practices and process. 

Atan&Halim (2011) built their questionnaire based on four CSR dimensions which are 

economic, legal, ethical and philanthropic with modification to include religious belief to 

costume with the objectives of the study about the perception of Muslim Consumers towards 

CSR. They found thatlegal responsibility to be the most important CSR dimensions and Muslim 

stakeholders’ seeming CSR dimensions differently. In addition, Islamic value of CSR is 

perceived as not so important as compared to legal responsibility of CSR. 

Alamer et al. (2015), has developed a study onmeasuring CSR practice in Islamic Banking 

based on past review between current literature reviews of CSR in Islamic Bank and current 

critics of social impacts on the society from Islamic Banking operations.As a result,they found 

that some CSR researches on Islamic bank specified their concern and dissatisfaction with the 

limitations of Fiqh or legal orientation of social responsibility. 

Following by the recent studies done by Babatunde & Adeyemi (2015), in the study of the 

effectiveness of Islamic Banks’ Corporate Social Responsibility perceived by gender that using 

questionnaire that comprises of 19 questions that related to the factors of investment 

development, human development, poverty alleviation and social development. They found that 

both male and female of the Islamic banks’ stakeholder perceived the iCSR of being  

effective.Thus, this study extends the work of Babatunde & Adeyemi bystudying the awareness 

of Islamic Bankcustomers in UiTM Kampus Rembau towards the iICSR activities of Islamic 

Banks. 

 

 

3.0 METHODOLOGY 
 

In this study, information is gathered from respondents which are consists of staff in UiTM 

Rembau Cawangan Negeri Sembilan. Questionnaire was the major instrument for gathering the 

data in this study. The sampling technique used in this study was convenience sampling. This is 

a type of non-probability sampling that referred to the population that can easily reachable to 

this study. Ninety-five questionnaires were distributed to the respondents and a sufficient time is 

given for completion. The questionnaires consist of five sections which were section A, B, C, D 

and E.  To meet the requirement of this study, the construction of the questionnairesare in-line 

with the studyperformedby Babatunde & Adeyemi (2015). The main factors of this study were 

Investment Development, Human Development, Poverty Alleviation and Social Development. 

Statistical package for the Social Sciences (SPSS 24) was used to analyze the result. 

Section A concerned on respondents’ background profiles. The other remaining sections B, C, D 

and E were focussing onthe factors iCSR activities of Islamic Bank. The respondents were 

required to indicate their answers using Likert scale, ranging from ‘1’ “strongly disagree” to ‘5’ 

“strongly agree.” Section B represents responses regarding the opinions oninvestment 

development towards iCSR activities of Islamic bank.  Section C asked three questions  
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regarding opinions on Human Development towards iCSR activities of Islamic bankwhilst 

section D asked four questions regardingopinionon poverty alleviation towards iCSR activities 

of Islamic bank.Lastly Section E asked two questions regarding social development towards 

iCSR activities of Islamic Bank.   

 

 

4.0 RESULT AND FINDINGS 
 

Table 1: Demographic Statistics 

Items Categories Frequency Percentage 

Gender 
Male 35 36.8 

Female 60 63.2 

Age 

20-30 years 20 21 

31-40 years 45 47.3 

40 and above 30 31.7 

Academic 

Qualifications 

PHD 5 5.3 

Master 46 48.4 

Degree 1 1.1 

Diploma 31 32.6 

Certificate 0 0 

SPM 12 12.6 

Others 0 0 

Income level 
Lower income 

<RM3000 
41 43.2 
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Higher income 

>RM3000 
54 56.8 

 

Table 1 showed the demographic statistics of this study. Female respondents represent the 

majority by 63.2 per cent (or equivalent to 60 respondents) while 36.8 per cent (or equivalent to 

35 respondents) male respondents participated in this survey. Based on this survey, most of the 

respondents are muslim female employees by percentage. The age group of 31 - 40 years old 

represents the highest percentage by 45 per cent (45 respondents) followed by aged group 40 

and above, 31.7 per cent (30 respondents). Age group 29 to 30 years old contributes to the 

lowest percentage by 21 percent or equivalent to 21 respondents.Other than that, Master’s 

degree holders comprise the highest percentage by 48.4 percent or equivalent to 46 respondents 

whilst the lowest percentage came from PHD holders by 5.3 per cent or equivalent to 5 

respondents. Diploma holders and SPM holders contributes to 32.6 per cent (31 respondents) 

and 12.6 per cent (12 respondents) respectively. Lastly, higher income level (RM 3000 and 

above)contributed the majority respondents by 56.8 percent (54 respondents) followed by 43.2 

per cent or equivalent to 41 respondents from lower income level with less than RM3000 

earnings. 

Table 2: Reliability test 

N Constructs 
Cronbach’s 

Alpha 

10 Investment Development 0.680 

3 Human Development 0.777 

4 Poverty alleviation 0.874 

2 Social development 0.799 

19 Overall 0.860 

 

Table 2 represents the reliability test which was carried out on each of the factors of iCSR 

activities to check the internal consistency of each factor of iCSR activities.  There isa total of 

19 questions on section B, C, D  and E which were related to the factors of iCSR activities of 

Islamic Banks.  Cronbach’s Alpha for each element results as follows: Poverty alleviation 

(0.874), Social Development (0.799), Human Development (0.777) and Investment 

Development (0.6802).  Poverty Alleviation indicates the Cronbach’s Alpha is 0.874 which is 

considered good.  Meanwhile for the factors of Investment development, Human development 

and Social development the Cronbach’s Alpha value is considered as moderate at the range of 

(0.6 to 0.8).  
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Table 3: Descriptive Analysis 

Income 

level 
 

Investment 

development 

Human 

Development 

Poverty 

alleviation 

Social 

development 

Low 

income 

Mean 4.1390 4.1138 4.1707 4.1585 

Median 4.1000 4.3333 4.0000 4.0000 

High 

income 

Std. 

Deviation 
.46037 .54574 .60149 .69317 

Mean 3.9741 3.9136 3.9506 4.1389 

Median 4.0000 4.0000 4.0000 4.0000 

Total 

Std. 

Deviation 
.64228 .68278 .75627 .71649 

Mean 4.0453 4.0000 4.0456 4.1474 

Median 4.0000 4.0000 4.0000 4.0000 

Std. 

Deviation 
.57404 .63208 .69889 .70286 

 

This study also surveyed consumers’ perceptions towards four dimensions of iCSR. Table 3 

represents the descriptive statistics which showed that the lower income level is more awareon  

iCSR activities of Islamic Bank compared to the higher income level with total mean score of 

4.1390 for factor ofinvestment development, followed by human development 4.1138, poverty 

alleviation 4.1707 and social development 4.1585.In contrast, the mean score for high income 

level issignificantly lower with average total mean score less than four. 

In addition, respondents with the lower income group have strong awareness towards the 

poverty alleviation of iCSR activities.This particular income level strongly agreed that Islamic 

banks collect and distribute zakat on behalf of their clients and believes Islamic banks’ zakat has 

helped to reduce povertyin the society. Furthermore, most of respondentsin the lower income 

group agreed that Islamic Banks’ charitable activities are channeled towards hardship reduction 

and human development. This kind of agreement had supported the study done by Babatunde & 

Adeyemi (2015)on the effectiveness of Islamic Banks’ CSR in Malaysia. Overall, based on the 

descriptive result, it shows that all respondentsin this study are mostly agreed with CSR 

activities of Islamic Banks with the overall mean scoreat the scale of four (agreed). 

 

 

5.0 CONCLUSION 

 
Implementing CSR in Islamic bank can promote the stability of Islamic Financial 

Institutions.This study revealed that Islamic banks in Malaysia has significantly contributed 

towards the poverty alleviation, social development, human development and investment 

development as perceived by customers’ income level. The results also showed that, the 

respondents with lower income level are more aware about iCSR activities of Islamic Bank than 

the respondents with higher income level. Thus, Islamic Banks also can provide more awareness 

to the higher income level by giving out consultation and implementing effective strategies in 

order to educate them more on the iCSR contributions.The findings of this study contributedthat 

Islamic Banks can make their stakeholders more aware of the programs and activities 

undertaken by them in pursuit of their islamic corporate social responsibility. 
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In addition, Islamic Banks canfurthermake an improvementinhuman development by 

implementingmore policies that could assistsmall and medium enterprises as well as 

encouraging their customers to do more savings for future investment rather than offering 

various financing products. In achieving the maqasid Syariah, Islamic Banks CSR activities also 

should channel more investment development programs to the rural area by offering more 

effective policies to develop the potential growth investments.It is also important to educate the 

rural prospects that Islamic Banks could facilitate in providing positive impacts to the national 

economy
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